#HANDSUP FORGENDEREQUALITY

AS SOCIAL MARKETING CRAMAPING FOR THE 16 DAYS GF ACTIVISM
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*Number of times users saw the Tweet on Twitter.
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#HandsUp is trending! Keep the messages

about gender equality coming. #16days
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Australia Trends @trendinaliaAU

The 3 most active users for #HandsUp were:

@WHEast (98 Tweets & RTSs)
@WHGrampians (56)
RETWEET LIKES

*A twitter trend refers to a hashtag driven topic
that is immediately popular at a particular time.

9:57 AM - 2 Dec 2015

SOCIALMAKRETINGACTVITIES

WITHIN ORGANISATIUNS WITH COMMUNITY:

DISPLAYING #HANDSUP MESSAGES AROUND PUBLIC SPACES

_ CAMPAIGN EMAIL SIGNATURES FOR SIHFf ENGAGING COMMUNITY MEMBERS AT STALLS AND IN

e el s e WORKSHOPS TO WRITE THEIR OWN #:HANDSUP MESSAGES N
- PROMOTION UIA INTERNAL STAFF WEBSITES THE TE""’“"E
_ DISPLAYING CAMPAIGN PICTURES & POSTER AROUND THE OFFICE 0

- ENGAGING STAFF IN WORKSHOPS TO WRITE THEIR OWN #HANDSUP /=
MESSAGES IN THE TEMPLATE TO DISPLAY AROUND THE OFFICE
- ORGANISATIONAL #HANDSUP PHOTOS

- ORGANISATION NEWSLETTER ARTICLES ABOUT THE CAMPAIGN

for gender equallfy
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